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This document contains introductory brand impressions and 
recommendations for the  visual and verbal identity 
system from a brand expert perspective.



These findings are for example purposes only and are solely 
based on what we were able to learn about their brand identity 
from publicly accessible sources. Focus Lab is not affiliated 
with HubSpot.



We hope this third-party perspective provides you with useful 
insights as you consider your own brand and how a brand audit 
might help you take action to unlock its greater potential.

HubSpot
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What we’re looking for
In our experience, successful brands exhibit three traits — they are simple, 
appropriate, and distinct. While they may seem broad, there is much nuance to 
consider. The following questions drive at that nuance, inviting us to evaluate how 
the traits interact to influence brand strategy and verbal and visual identity.

Simple
Is the brand identity simple enough to describe and 
remember?

APPROPRIATE 
Is the brand appropriate for its target audience, and 
consistently applied?

DISTINCT
Is the brand distinct enough to set it apart from its 
competitors and establish ownability?
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Overview

HubSpot is a powerful CRM (customer relationship management) platform 
that provides everything a company needs to connect its sales, marketing, 
content management, and customer service departments. Its software is 
most powerful when used together, as it integrates all departments for 
maximum collaboration and efficiency, creating a single source of truth to 
manage a company’s customers.  


The CRM industry has become a crowded competitive space, and it’s 
increasingly necessary to develop strong differentiation to stand out. As 
HubSpot continues to grow, it aims to further its market differentiation and 
stand out as a leader in the field. In this deliverable, we will evaluate ways 
to create and clarify compelling brand positioning, and identify 
opportunities for HubSpot to be seen as a powerful but straightforward 
brand that appeals directly to its audience
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Audience
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o b s e rvat i o n s

Differentiation/Brand Positioning 

o p p o rt u n i t i e s
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o b s e rvat i o n s

Voice and Tone

o p p o rt u n i t i e s
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Lexend Deca

Queens

observations

typography

opportunities
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observations

Color

opportunities
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o b s e rvat i o n s

Visual language
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Visual language

o p p o rt u n i t i e s
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Interactive
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Lexend Deca ITC Avant Garde Adobe Clean Zoho Puvi
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Let us help you bring these recommendations to life. The 
Growth team at Focus Lab can guide you through options to 
update, refresh, or reinvent your brand.



Get in touch:

Chat with us

newbiz@focuslab.agency

mailto:newbiz@focuslab.agency


Hand-picked articles from us to help you 
through some of your brand challenges.

Learn about the power of voice and tone, 
and how it packs a powerful punch in your 
brand messaging.

VERBAL IDENTITY


Your Brand Walks Into a Bar: 
Voice and Tone

Learn more

Learn more about the difference brand 
positioning makes in standing out from the 
crowd.

BRAND STRATEGY

A Position on Positioning

Learn more

Learn more about how premium 
typography can be a differentiator and 
make a big difference in top-tier brands.

Visual  IDENTITY

Invest in Typography

Learn more

brand EDUCATION

3 0

This is Focus Lab’s complete brand-building playbook 
to guide your rebrand. It covers the actionable details 
of how to prepare to rebrand your B2B business, and 
what to expect when embarking on this journey.

Learn more

Conquer your rebrand
BOOK

f o c u s l a b . a g e n c y

https://focuslab.agency/blog/your-brand-walks-into-a-bar
https://focuslab.agency/blog/a-position-on-positioning
https://focuslab.agency/blog/invest-in-typography-2
https://conqueryourrebrand.com/
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Produced by Focus Lab, a team of B2B branding experts.
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